
 
“If you don’t like change, you will like irrelevance even less.” 
        ~ Benjamin Franklin 
      

on the rollercoaster 

Staying in touch with our freelance professionals 

We all deal with ongoing change in almost 

every aspect of life, the pace of which is 

constantly accelerating.  From our 

perspective as a hub for skilled 

professionals, there can be no doubt client 

prerogatives are also changing to align with 

shifts in the market, in some meaningful 

ways. 

Wh i l e  c o s t 

considerat ions 

are now a 

constant reality, 

companies are 

still positive 

about utilising freelance professionals, 

particularly in high priority, strategic areas, 

or areas where critical skills are limited.  

However, there is increased focus on 

performance, delivery and maximising 

value for money. 

Change—particularly imposed change—is 

seldom pleasant, and Dickens’ words,  “It 

was the best of times and the worst of times 

it was the age of wisdom, it was the age of 

foolishness, it was the epoch of belief, it was 

the epoch of incredulity, it was the season 

of Light, it was the season of Darkness, it 

was the spring of hope, it was the winter of 

despair…” may be ringing just as true for 

many right now as when they were written.  

However, finding ways to respond 

positively and, where possible, proactively 

to change is what sets great professionals 

apart. 

Companies in most industries are 

undergoing change across every 

department, location and function right now, 

grappling with the challenge of finding 

internal answers to a variety of external 

events.  Rapid transformations in 

technology, economic contractions, emerging 

business prerogatives of cost containment, 

labour challenges and significant 

competitive disruption (for example, trends 

toward mobile services and rivalry of 

established financial services with new, 

innovative offerings from non-traditional 

sources) have all influenced companies’ skill- 

and resourcing choices.  While this is nothing 

new, the issue is pace of change. 

For contractors, the competitive edge 

remains fast and reliable delivery,  

accountability, cost effectiveness and a 

‘can do’ attitude. 

We urge you to pay attention to what’s 

happening in the industries to which you 

provide a service.  Identify, recognise 

and proactively adapt to new trends, 

especially those that may affect the way 

you work.  Take every opportunity to 

acquire new and relevant skills, even if 

less lucrative in the short term.  And 

recognise and try to respond 

constructively to companies’ price 

sensitivity and the tough challenges they 

may be facing. 

There are of course other benefits to be 

gained from responding positively to 

change: new ways of thinking, personal 

growth, and of course the possibility that 

new avenues prove to be surprisingly 

worthwhile. 

We’re proud to represent a team of 

professionals who are rising to the 

challenge, willing to take on new 

learnings, and are ready to take on a 

world of tight-fisted yet aggressively 

demanding clients. 
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beauty sleep…………3 

We co-hosted a pre-winter networking function at Moyo’s restaurant in Melrose Arch with our sister company, Knowledge:Worx in early May, 

and a stunning afternoon and early evening was had by all.  It was great to catch up with some faces we haven’t seen for a wh ile, although 

some of our ‘regulars’ were sadly unable to make it, and were noticeable by their absence.  Over the past couple of years, several of our 

professionals have moved between the two companies, given opportunities available at the time and our knowledge of their prior 

performance, but it was great to be able to bring people together again.  Thanks to all who made the time to join us! 



We extend a warm welcome to those of you who joined our 

team during the past 3 months.  It is a privilege to work with 

you and we look forward to a long and mutually rewarding 

relationship. 

 

 Winston van Wyk, test analyst 

and 

 Ryan Dyaram, senior developer 

Birthday wishes to all of you who celebrated another birth-

day over the past quarter.  We hope you were spoilt rot-

ten, and wish you all the best for the coming year; take time 

to notice the magic in the mundane, hug your loved ones, 

and be blessed. 

 

April  Angel Govan, Leana Hayden, 

  Rico Hayden, Sudha Krishnamoorthy, 

  Vladimir Neiman, Zanap Poole, 

  Edward Quinn, Cecile van Aswegen, 

  Winston van Wyk, John Venter, 

  Mary Wilson 

 

May  Tanita Bezuidenhout, Ryan Dyaram, 

  Claudia Kotshoba, Teresa Neumeyer, 

  Mark Olivier 

 

June  Percy Panganai, Caroline Zanetti 

We omitted to congratulate two special members of the 

team whose lives were enriched by personal events ear-

lier this year. 

 

Congratulations, Sharon Greenway (now Lord) 

on your marrying the man of your dreams.  We 

pray that this special day was the beginning of 

a wonderful and long journey together, and 

that you grow closer and closer every day. 

 

And to John Vesotzky (known to us as “Mr 

Velocity”), congratulations on becoming a 

GREAT-granddad!  We are sure you and 

Octa will find many hours of pleasure with 

this little one, and are sure his little feet have 

already made footprints on your hearts. 

 

And last but not least, Kavitha Palanisamy gave birth to her 

baby girl! 

 

We thought the images below were apt, in light of the 

above special events… please enjoy.  (Sorry Shaz, no pres-

sure!) 



Ever replied to spam email?  Comedian 
James Veitch tried this, with very funny re-
sults.  Below is a shortened version of what 
happened, as related by the man himself 
on a TED talk entitled “This is What Hap-

pens When You Reply to Spam Email”. 

A few years ago I got one of those spam 

emails from a guy called Solomon, offering 

to share an interesting business proposal.  

Instead of deleting the mail, I enquired ac-

cordingly, and Solomon responded, “We 

shall be shipping gold to you.  You will earn 

10% of any gold you distributes.”  I knew 

immediately I was dealing with a profes-

sional. 

I asked how much it was worth and he said 

“We will start with smaller quantity... of 

25kgs.  Worth about $2.5m.” 

I said, “Solomon, if we’re going to do it, 

let’s go big.  I can handle it.  How much 

gold do you have?” 

He responded, “It is not a matter of how 

much gold I have, what matters is your ca-

pability of handling. We can start with 50 

ever reply to your spam? 
kgs as trial shipment.”  I responded, “50 

kgs? There's no point doing this at all unless 

you're shipping at least a metric ton,” 

prompting him to ask what I do for a living.  

So I told him I’m a hedge fund executive 

bank manager, and am familiar with ship-

ping gold, “and if we're going via the post-

al service, it ought to be signed for."  

He said, "It will not be easy to convince my 

company to do larger quantity shipment."  

So I sent him a visual to present to his 

board and told him we’re ready to ship as 

much gold as possible. 

Solomon replied, "I will be so much happy if 

the deal goes well, because I'm going to 

get a very good commission as well."  And I 

said, "That's amazing, What are you going 

to spend your cut on?"  And he said, "On 

Real Estate, what about you?"  I replied, 

"One word; Hummus.  I was in Sainsbury's 

the other day and there were like 30 dif-

ferent varieties.  Also you can cut up car-

rots, and you can dip them."  There was an 

extended silence after that. 

This had been going on for a few weeks 

and I decided I had to take it to a conclu-

sion.  So I concocted a plan.  I said, 

"Solomon, I'm concerned about security.  

When we email each other, we need to use 

a code."  And he agreed.  This was the 

code I gave him:  Lawyer = Gummy Bear; 

Bank = Cream Egg; Legal = Fizzy Cola 

Bottle; Claim = Peanut M&Ms; Documents = 

Jelly Beans; Western Union = A Giant 

Gummy Lizard.  And I told him to call me 

Kitkat in all further correspondence. 

What followed is the greatest email I've 

ever received:  “Dear Kitkat, The business is 

on.  I am trying to raise the balance for the 

Gummy Bear so he can submit all the need-

ed Fizzy Cola Bottle Jelly Beans to the 

Creme Egg, for the Peanut M&Ms process 

to start. Send 1,500 pounds via a Giant 

Gummy Lizard."  

http://www.ted.com/talks/

james_veitch_this_is_what_happens_when_yo

u_reply_to_spam_email/transcript?

language=en#t-451712 

Sleep deprivation is an increasingly com-
mon problem these days, whether intention-
al (yes, sleep deprivation one-upmanship is 
now a known phenomenon) or not (loss of 
sleep frequently follows anxiety, depres-
sion, stress, ill health and disrupted sleep).  
Aside from grumpiness and foggy thinking, 

it has other unwanted effects. 

Sleep loss is a safety hazard.  Drowsy driv-

ing can be as dangerous as drunk driving, 

can lead to accidents on the job, poor deci-

sion making and slow reactions.  In fact 

sleep deprivation was a factor in some of 

the biggest disasters, including the 1979 

nuclear accident at Three Mile Island, the 

massive Exxon Valdez oil spill and the 

1986 Chernobyl nuclear meltdown. 

Sleep is critical in thinking and learning, 

and lack thereof impairs cognitive function 

in several ways.  It affects attention, alert-

ness, concentration, reasoning, and problem 

solving, thus impeding efficient learning.  

During the night, sleep cycles also play a 

role in consolidating memory.  Insufficient 

getting your zzzz’s 
sleep may result in memory loss. 

Chronic sleep loss puts you at risk for vari-

ous heart, blood pressure and diabetic dis-

eases, as well as other health conditions.  

The Whitehall II study in 2007 showed that 

people who had reduced their sleep from 7 

to 5 or fewer hours per night nearly dou-

bled their risk of death, in particular from 

cardiovascular disease. 

Insomnia has a strong link to depression, 

with a 2007 study indicating that insomni-

acs may be five times more likely to devel-

op depression. 

Aside from the obvious sallow skin and 

puffy eyes, chronic sleep loss leads to ex-

cess cortisol (the stress hormone), which 

breaks down skin collagen and results in 

lacklustre skin, fine lines and dark circles 

under the eyes.  It also impedes the release 

of growth hormones, reducing the body’s 

ability to repair itself. 

“Short wave ripples”, which occur during 

deep sleep, are also inhibited, preventing 

memory consolidation and transfer of 

learned information from the hippocampus 

to the neocortex. 

There is evidence that lack of sleep may be 

related to increased appetite and possibly 

to obesity, and stimulates cravings for foods 

with high fat and carbohydrate content. 

And finally, lack of sleep can affect our 

judgement—including our assessment of our 

ability to cope without sleep.  “Studies show 

that over time, people who are getting six 

hours of sleep, instead of seven or eight, 

begin to feel that they’ve adapted to that 

sleep deprivation -- they’ve gotten used to 

it,” Gehrman says. “But if you look at how 

they actually do on tests of mental alertness 

and performance, they continue to go 

downhill. So there’s a point in sleep depri-

vation when we lose touch with how im-

paired we are.” 

Adapted from a WebMD article by Camille 

Peri: http://www.webmd.com/sleep-

disorders/features/10-results-sleep-loss? 
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Well, we sped through autumn and are now in the full throes of winter.  Take care of 

your health, stay warm, and enjoy the process, but most of all, remember to live life 

in full colour! 

the syncwize team 

This newsletter is intended for syncwize's contractor team, and is published quarterly as a means of conveying general information.  We would love it if 
you’d like to contribute, place an advertisement, or have a specific request for inclusion.  If so, please contact Pascalina or Helen. 


